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About Franchise Update Media

Multi-Unit

Your
Platform -
for Growth | ¢ e

If you want to reach, influence, and
motivate the largest audience of
franchise executives, multi-unit
owners and franchisee prospects,
your number one resource is
Franchise Update Media. ; Loou ‘ i

L
P 64 areyou?pg. 72 CONFERENCE

Franchisee

Our Franchise Growth Platform
brings your message to your specific
target audience in all of the places
they learn, share and collaborate.

Simply put, your message connects
because it's a part of the research,
stories, and networking that only
Franchise Update Media provides.
We're built on 30+ years of providing
valuable resources to help you drive
faster growth for your brand. We bring
you unmatched reach and scale across
multiple products from magazines,
online and conferences. Individually,
they offer focused targeting through
compelling content. Combined,

they get and keep your brand’s
message in front of your audience.

FLDC

FRANCHISE LEADERSHIP &
DEVELOPMENT CONFERENCE

@
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Multi-Unit

Franchisee

SPECIAL ANNUAL EDITION

\ 4

@

2022
BUYER’S
GUIDE

MEGA 99

Ranking the top U.S. franchise organizations

MULTI-UNIT 50

Ranking the most multi-friendly brands

We are thrilled with the
lead quality and multi-
unit deals coming from

Franchise Update Media.
The ROl is incredible!”

Nick Russo,
Sr. VP of Franchising
and Stores

FranCXC

FRANCHISE CUSTOMER EXPERIENCE CONFERENCE

Pet Supplies Plus

FRANCHISE
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' MUFC

2023 Multi-Unit Franchising Conference

Franchising.com
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Reach Your Target Audience

« Franchise Customer
Experience Conference (FCXC)

« Franchise Leadership
& Development
Conference (FLDC)

« Franchise Update Magazine

* Newsletter Sponsorships
and Sponsored Posts

* Franchising.com

« Custom Emails

Franchisor Executives

Franchisee Prospects

Multi-Unit Franchisees

» Multi-Unit Franchising Conference (MUFC) * Franchising.com
» Multi-Unit Franchisee Magazine * BrandBOOST Sponsored Content
» Multi-Unit Franchisee Buyer's Guide » Newsletter Sponsorships and Sponsored Posts

« Newsletter Sponsorships and Sponsored Posts « Custom Emails

« Franchising.com

« BrandBOOST Sponsored Content

« Custom Emails

Our platform reaches the broadest and deepest audiences within franchising.

Our engaged audiences range from franchisee prospects starting to research
brands to Multi-Unit Franchisees looking to expand their portfolio to Franchisor
Executives researching strategies for growth. With targeted products, content, and
technology, we deliver effective reach to help your brand grow faster in franchising.

FRANCHISE
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Multi-Unit Franchising Conference

' MUFC

2023 Multi-Unit Franchising Conference

April 25-28th, 2023 | Caesars Forum, Las Vegas, NV

The annual Multi-Unit Franchising Conference (MUFC) is the premier event
attended by leading multi-unit franchisees in the food, hospitality, retail and
service sectors - along with developers, chain store operators and private

investment groups looking to build and expand multi-unit operations. This is the

ultimate dealmaking event for Franchisors, Multi-Unit Franchisees and Service

Providers. Our exhibit hall is the central meeting place for Multi-Unit Franchisees

to explore new brands and supplier services. With world-class speakers and
timely learning sessions, this is the must-attend event every year for Multi-Unit
Franchisees looking to grow their operations and expand their portfolios.

Please visit: www.multiunitfranchisingconference.com

1' 8000+ Attendees

75%

Seeking additional
opportunities

Add over

2,000

units in the next 12 month

Over

50%

have 2 or more brands

60%

have 10 or more units

FRANCHISE

Over

$11B

in systemwide revenue

16,500

operating units

16%

have 4 or more brands

20%

of franchisees have
40 or more units
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The Multi-Unit Franchising
Conference has been a part
of the Zaxby's development
plan for the past 13 years.
MUFC provides engaging,
relevant content for both up
and coming and established
multi-unit operators.
Zaxby's is proud to be a
partner and sponsor of this
world class conference.”

Tray Doster
Director, Franchise Sales
Zaxby's



Franchise Customer Experience Conference

FranCXC

FRANCHISE CUSTOMER EXPERIENCE CONFERENCE

June 20-22nd, 2023 | InterContinental, Atlanta, GA

The Franchise Customer Experience Conference (FCXC) is a powerful event
created for the unique needs of franchisors as they serve their multiple customers
of consumers, franchisees and employees.

FCXC brings together leaders in operations, marketing and technology, along

with CEOs and Presidents leading the charge to deliver an outstanding customer
experience. The event features compelling content and top speakers that help
drive alignment across functions, along with focused learning tracks in each area to
sharpen skills and network with other franchising leaders in similar roles.

If you're a supplier looking to strengthen or create new relationships with Franchisor
leaders responsible for growth through customer experience, you do not want

to miss this once-a-year event. Exclusive to franchisor attendees and supplier
sponsors.

Please visit: www.francxc.com

2022 Conference Stats:

350+

Total Attendees

21%

18 5 Vice President 20%

Franchisors

Director 22%

Manager 19%

! ! |

E 16 0 5 10 15 20 25 30
Franchise Brands Numbers based off FCXC June, 2022

FRANCHISE
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Franchise Leadership & Development Conference

#JFLDC

FRANCHISE LEADERSHIP &
DEVELOPMENT CONFERENCE

October 18-20, 2023 | InterContinental, Atlanta, GA

The Franchise Leadership & Development Conference (FLDC) is the premier
networking event for franchise growth and development. Only FLDC brings e
together leading franchisor executives and their teams to learn, collaborate . ' ronchiseBuyes 08

A

%o BizBuySell

and network to deliver fresh ideas and insights to drive growth. ZZAINN ) 5 \¥V

f ff \ )
FLDC is where franchising leaders network and learn best practices A0 L
to drive growth at every level of the organization. Exclusive to FLDC is v W]
the full day CEO Summit, the Annual Franchise Development Report R i

review and the Annual Star Awards dinner and presentation where
the brightest stars in franchise development are acknowledged.

If you are a supplier looking for growth in the franchise industry you don’t want to
miss this annual event. Exclusive to franchisor attendees and supplier sponsors.

Please visit: www.franchisedevelopmentconference.com

445 240 200

Total Attendees Franchisor Attendees Franchise Brands

By Title

CEOs/Presidents
CDOs, EVPs, SVPs, VPs of
Franchise Development

Directors/Managers of
Development, CFOs, COOs

Franchise Sales
Associates/Specialists

More than 1,000
501-1000
251-500

101 -250
26-100

Less than 25

' Customer V
Al-Driven (
25%

Engageme

Attribution

0 5 10 15 20 25
By System-Wide Gross Sales

More than $100M 43%

$81M - $100M 4%

$61M - $80M 5%

$41M - $60M 12%

$21M - $40M 8%

$9M - $20M 10%
$1M - $8M 13%
Less than $1M 5%
0 70 20 30 20 50

FRANCHISE
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Multi-Unit Franchisee Magazine

Multi-Unit

Franchisee

Magazine

The only publication dedicated

exclusively to experienced
Multi-Unit and Multi-Brand
Franchisees

Multi-Unit Franchisee Magazine is the
only industry publication providing
content that Multi-Unit Franchisees
seek out to improve their operations
and drive growth. Published quarterly,
the content includes inspirational
peer success stories, focused
analysis of markets and trend
reporting that supports growth of
successful franchise enterprises.

The print and digital editions are also
the home for publication of unique
research across franchising that
supports industry-leading rankings of
top Multi-Unit Operations, top Multi-
Unit Franchise Brands and more.

If you're looking to grow with Multi-
Unit Franchisees, you don't want to
miss the unmatched distribution
through opt-in subscriptions, at
industry conferences and expos
throughout the year and always

available digitally on Franchising.com.

Print Distribution

Total Print 21,000
Franchisees 17,000
Franchisors 2,500
Conferences 1,000
Other 500
Digital Readership

Average Issue Views 13,380+

Average Article Views 57,000+

FRANCHISE

Multi-Unit

Franchisee

" TOYA EVANS
GIVES 5 GROWS

—
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FRANCHISEES & FRANCHISORS LOCAL MARKETING
Learning to play better together Ul business s local—
pg.64

areyou?pg.72

https://www.franchising.com/magazines/
multiunit franchisee/2022/3/digital.html

Multi-Unit

Franchisee

EAM

MEGA 99 RANKINGS AT YOUR SERVICE!
TopUS.

number of units pg. 44 bet pg.54

https://www.franchising.com/magazines/

N 4

Franchisee

®
v/

SUCCESSION PLANNING
Passing th
60

MULTI-UNIT
1S PE RIGHT FOR YOU? ‘ FRANCHISING
q ‘CONFERENCE

Apr 25-28,2023

https://www.franchising.com/media/
magazines/mufm 2022 2.pdf

Multi-Unit

Franchisee

SPECIAL ANNUAL EDITION

\ 4
2022
BUYER'S
GUIDE

MEGA 99

Ranking the top U.S. franchise organizations

MULTI-UNIT 50

Ranking the most multi-friendly brands

https://www.franchising.com/magazines/

multiunit franchisee/2022/1/digital.html

70%

Read Magazines
Frequently or Regularly

multiunit franchisee/2022/0/digital.html

63%

Are Looking to Add

Additional Brands to Portfolio

Source: 2020 Readership Survey
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Multi-Unit Franchisee Magazine - Editorial Calendar & Rates

Ad Close Materials Due Release Date Bonus Distribution
Q1 1/6/23 1/13/23 February
Multi-Unit 3/3/23 3/10/23 April Multi-Unit Franchising

Buyer’s Guide Conference

Multi-Unit Franchising

Q2 3/17/23 3/24/23 April Conference
Q3 7/14/23 7/21/23 August
Q4 10/13/23 10/20/23 November

Editorial Calendar

Quarter | Quarter i
Mega 99 List: Ranking America’s MUFC Conference Issue

Largest Franchisees Multi-Brand 50 List: Ranking America’s

S - Top Multi-Brand Franchisees

« Multi-Unit Franchisee Profiles Featured Content
- Conversions: Benefits & Advantages of Existing Buildings « Multi-Unit Franchisee Profiles
 Labor Shortage & Turnover Crisis: What to do About it? « How Private Equity is Changing the Way Franchisees Grow

* Selling Units: Everything you Need to Know to Maximize Return

Quarter Il Quarter IV

MUFC Post-Conference Issue Dominators List: Franchising's

Multi-Unit 50 List: Ranking Largest U.S. Multi-Unit Operators
America’'s Top Multi-Unit Brands

Featured Content

Featured Content » Multi-Unit Franchisee Profiles

* MVP Profiles - The Challenges of Owning Locations in Multiple States

* MUFC Recap and Highlights « Why You Should Own the Real Estate Where Your Locations Are
» Technology: From the Front to Back of House

« Building Infrastructure: Are You Ready to Grow?

T T N S R

Sponsored Content Combo $6,690 $6,590 $6,490 $6,390
Back Cover $6,490 $6,290 $6,090 $5,890

Inside Front Cover $6,290 $6,090 $5,890 $5,690
FTOC or Editor’s Note $5,790 $5,590 $5,490 $5,390
Full Page $5,290 $5,190 $5,090 $4,990

1/2 Page 3,490 3,390 3,290 $3,190

FRANCHISE
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Multi-Unit Buyer's Guide (MUBG)

Grow your business with comprehensive u u u
Distribution - 17,000
comparisons of brands seeking . . . . . .

- +
Multi-Unit Franchisees. This annual Multi-Unit Franchisees Av.allable Digitally
edition targets the largest Multi-Unit all year on Franchising.com
and Multi-Brand Franchise Owners
and Operators in the United States,

providing a critical resource that savvy

operators refer to throughout the year. F Multi-Unit h
rancnisee
Your brand’s reach is enhanced by SPECIAL ANNUAL EDITION P

print and digital editions, combined
with bonus distribution at top
industry events during the year,
including the annual Multi-Unit
Franchising Conference (MUFC).

TOPPORTUNITY DESCRIPTION

IFAST FACTS:
FRANCHISING SINCE: 1965

OLTIONIT FRANGHISEE
‘OPERATING UNITS:

IDEMOGRAPHICS

BUYER’S
GUIDE

MEGA 99 —— o)
Ranking the top U.S. franchise organizations 1QUALIFICATIONS.

1 millons et o
MULTI-UNIT 50 250k Luid ol
Ranking the most multi-friendly brands :

(2020, 2020
- Enteps

Annual dition

omoneonfontycoe
GENT CARE

Franchisee

SPECIAL ANNUAL EDITION

Multi-Unit ) o

Franchisee

SPECIALANWUALEDITION

2-Page Spread Full-Page Profile

8,990 5,990

Special pricing is available to Conference sponsors/exhibitors and print advertisers. Call for details.

FRANCHISE
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Multi-Unit Franchisee Maximum Visibility Package

Multi-Unit

Franchisee —

Maximum Visibility Bundle

tacojohms

franchise with us
S

gy Digital
4 Display
Position your brand for success with Banner
savvy Multi-Unit Franchisees looking
) FRANCHISE TOPICS
for ways to accelerate their growth Wk Foisng
Get Started in Franchising
. . Growth
We have built creative new ways to operions
leverage franchising’s most unique .
and effective channels to reach , ) -
Multi-Unit Franchisees. Get better e e s
results for your brand with our s —
measurable, high-view advertising e
in Multi-Unit Franchisee Magazine's i
powerful digital and print platforms. iy
OUr integ rated media So|uti0nS restaurants over the next 5 years and reach 300 restaurants over the nex! decade.
. PERSONAL
create a consistent message to
these experienced buyers. e
" Digital
» Annual (4x) Full Page Display Ad in Display
Multi-Unit Franchisee Magazine e Mot e oy Banner
b o ara i ns
. . . 9 built for the urban
* Full Page Profile in the 2023 Multi- - ol |  crvionment.
Unit Franchisee Buyers Guide B ' e R
*« BONUS: Annual (12x) Digital dogdrop
. . MANAGEMENT L.
Banner Ad Rotation on articles that ettt i Digital
target Multi-Unit Franchisees = e Display
1= cosecor RGN Banner

= Franchising.com s

FRANGHSES | MUTIUNT | INTERMATIONAL | MAGAZINES | CONFERENCES

eancrsne [

Multi-Unit Tough Times Reveal Character n of ourfranchise
- are own owners would
Franchisee sacojonms 82 Al b

franchise with us

B S e s - )
$1 ’69 7’1 6 9 AUV. :::n:: Above the Mask: Doing well by doing good, from New Jersey to

INCENTIVE PROGRAM:  WHY TACO JOHN'S?

= v store ADAS 82% drive-thru
- royalties

e business in 2021
year2-3% prime markets available
a = 504 years, 390s stores

FRANCHISEES & FRANCHISORS |  LOCALMARKETING = WAOLTL-UNIT 34381720 bapeirsstocolomns com

$
Incllz'prsen?ugad $15'500

placement in MUFM Non-premium ad placement
(IFE, BC, 1st RHP, Page Across from TOC)

FRANCHISE
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Franchise Update Magazine

FRANCHISEUpdate

Magazine

Leading Magazine for Franchisor Executives Print Distribution

Franchise Update Magazine is the leading independent trade publication Total Print 10,000
for Franchisors in the United States. This publication provides a =

valuable and unique distribution to thousands of opt-in subscribers Franchisors 7,500
that include Franchisor CEOs, Presidents, CDOs, CMOs, Consumer Supplier 2,500
Marketing and Franchise Sales & Development Executives.

Published quarterly, Franchise Update Magazine features inspirational Digital Readership

leadership stories, in-depth interviews and vital updates on important .

franchise issues that Franchisor leaders don't get anywhere else, making Average Issue Views 1,200+
this publication an essential resource for the franchise community. Average Article Views 83,600+

Advertisers benefit from unmatched distribution through Franchisor
subscribers, conferences, and expos on Franchising.com.

69% 47% 53%

Read Magazines Frequently Find Information on New Services Find Content on Trends, Profiles
or Regularly to be Interesting and Relevant and Features as Favorites

i Did you know...
AFFINITY Y 74% of consumers have a
M AKE A preference that combines a mix of

GRE AT H'R online and in-person channels*
FAST wr"'l Marketing built © Constant Contact

for franchises.

o
ry, 0 store visit, to recommendation and repeat purchase.

[l K

s

help franchise marketers:

uuuuuuu
vvvvvvvvvvvvvvvvvv

& uberall

Trusted by leading franchise brands like.

[WEURSET  CerePatrol  The UPS Stor

@z memymans o, Ay

S Sy
~TECHNOLOGY =

ISSUE -
-~ I.EASECAKE =3
o000 THE FUTURE OF PROPTECH 1S NOW GETTING EASIER. [Bacecars

Tz Dieang

|
—
'= leasecake

Lease and Location
Management —
Simplified.

Leasecake is proud to partner with Franchise Update Media

leasecake.com

FRANCHISE
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Franchise Update Magazine - Editorial Calendar & Rates

Ad Close Materials Due Release Date Bonus Distribution
Q1 2/3/23 2/10/23 March
Q2 5/5/23 5/12/23 May/June FCXC
Q3 7/28/23 8/4/23 September FLDC
Q4 11/3/23 11/10/23 December

Editorial Calendar

Quarter |
Marketing, Pr, Advertising

Featured Content
- Women Making Bold Moves to Evolve Their Brands

» Customer Loyalty 2.0: Enhancing
the Customer Experience

* New Media Options for Marketing

Quarter i

Customer Experience

Featured Content

- Untangling all the Social Media Options (Facebook,
LinkedlIn, TikTok, Snapchat, and more)

» How Private Equity is Changing Franchise
Brand Leadership & Revenue Management

» FCXC: Recap and Highlights, Innovation
Awards Finalists & Winners

» Annual Franchise Marketing Report (AFMR): Facts

and Figures from the Marketing Side of Franchising

T T N S R

Sponsored Content Combo $3,990
Back Cover 3,390

Inside Front Cover $2,990
FTOC or Editor’s Note $2,990
Full Page $2,390

1/2 Page 1,990

FRANCHISE
UPDATE
MEDIA

Quarter I
Technology

Featured Content

« What's New? Technology in Franchise Development,
Franchise Operations/Training, & Franchisee Support

- Growth of Multi-Franchisor Brand Enterprises

Quarter IV
Franchise Development

Featured Content

« Annual Franchise Development Report (AFDR):
Facts and Figures from Franchising’s Most
Comprehensive Sales and Lead Generation Survey

- FLDC: Recap and Highlights

« STAR Awards: Brands with the Best Franchisee
Recruitment Processes, Practices, and Responsiveness

» Mystery Shopper Survey: Best Practices for Recruitment
Websites, Website Response, and Phone Response

$3,890 3,790 $3,690
$3,290 3,190 $3,090
$2,890 $2,790 $2,690
$2,890 $2,790 $2,690
2,290 $2,190 $2,090
$1,890 $1,790 $1,690

12 - sales@franchiseupdatemedia.com | 800.289.4232 ext. 202



Franchise Update Maximum Visibility Package

FRANCHISEUpdate

Maximum Visibility Package

Position your brand for success with
savvy Franchisor Executives looking
for ways to accelerate their growth.
We have built creative new ways to
leverage franchising’s most unique
and effective channels to reach
Franchisors. Get better results for
your brand with our measurable,
high-view advertising in Franchise
Update Magazine's powerful digital
and print platforms. Our integrated
media solutions create a consistent

message to these experienced buyers.

 Annual (4x) Full Page Display Ad
or Sponsored Content Article in
Franchise Update Magazine

« BONUS: Annual (12x) Digital
Banner Ad rotation on articles
that target Franchisors

 Annual (12x) Franchising.com
Supplier Resources Package

- Company overview and
description of services

- Press Releases

- Direct link to your website
and social media

Thanks to their unmatched
reach and scale across
multiple platforms, Franchise
Update Media is an integral
part of our marketing

plans and continually

drives quality leads for

Hot Dish Advertising.”

Dawn Kane, CEO
Hot Dish Advertising

FRANCHISE

% Guidant

Franchise
ﬁnancingl
done right,
the first time.

Guidantis 3

” l"""""'l »
TECHNOLOGY 3

- ISSUE

= Franchigingoom  sesus we omsems | wcess | anmssss e Emsmes | s 3 C

FRANCHISEUpciate —
2022 Franchise Innovation B e
Awiards ——

ermtion and Reonstment ot

unger Buyern Lead Gen
Complets Weddings + Events

RESULTSFOCUSED e

How Homedmont Brands Is Using Sooal Meia To Aftmot

ity Leud T Guidant
e Franchise
financing
done right,
Haw Masgquitn Authority is Using Social Meda To Attract the first time.

Gumliy Leads e
¥ ki Mt oy S ] Nl i M g ey o sl T b
e ke

Lead Ganeration and Recnutmant o The Camp
Center

Frimo CEO: Leading PrimaHoagies amo the national stage
it

Brmm e et bl e =

Franchisas ar tha Top: Laading by infuanss pays bt ¢

9,990

Premium ad placement in FUM
(IFE, BC, 1st RHP, Page Across from TOC)

7,990
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Digital
Display
Banner

Digital
Display
Banner

Non-premium ad placement



Franchising.com

Franchising.com

Our up-to-date, exclusive franchise content
and industry news consistently attracts
new visitors and quality prospects.

Franchising.com with the Multi-Unit

Franchisee channel is the largest 150 OOO+ 91 OOO+
franchise information hub. Over

150,000+ pages of content indexed Google indexed pages News stories on franchising

by Google, daily news updates and
top ranking for key search terms.

A Recruitment Package on

Franchising.com gives you an edge 6,800"' #1 Ranked

in searches by qualified candidates, . .. . .
oroviding you};grand with unmatched Articles on franchising Franchise sites by keyword

visibility and a competitive advantage.

Content Site Direct Link

Franchising.com, with unmatched original With Direct Links we drive traffic to your franchise website

and sponsored content, is the go-to resource and social media channels, connecting your brand with

for users highly engaged in franchising. quality franchise prospects. Quality candidates prefer to
go straight to the source when researching opportunities.

Mobile Users Continue to Increase Press Room

We've adopted a mobile first approach keeping Franchise Development PR posting is exclusive to
Franchising.com fast and reliable on all devices. Franchising.com advertisers. Press Releases submitted by
Speed is more important than ever. you or your PR firm will maximize your reach to Franchising.
com’s 3.5 million visitors. Your posts include: Direct links
to website, contact information and premium placement.
Ensure your PR investment gets maximum exposure!

FRANCHISE
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Franchising.com Recruitment Packages

Franchising.com offers a snapshot

of your brand, YOUR website tells

your Story This iS Why OUI’ Campaigns YOUR COthPLETE GUIDE TO BUYING A FRANCHISE OPPO‘T}‘{NIT\/

include a direct link to your website. e ——— FAELzcaL \‘ﬁ
G PATHfr /

VENUE PER LOCATION

= FranchiSig.COM  ATcics | nows | FRucHsts | MATIONT | WTGRIATONAL | HAGKZNGS | CONFERONG

.

Interested prospects will try to get )
as much information as possible on
your brand before they contact you.

Franchising.com
Recruitment
Packages include: = rannsingcom

Penn Station East Coast Subs Franchise Opportunity

« Search by category, investment,
location and type

« Franchise recruitment ad/ : P§;;r;,””.
brand profile page with video,
PR, social media, awards,
testimonials, direct link and

optional lead form

Financial Information: Available Markets: -
) Request information

 Run of site exposure
including Top Franchises, Hot
Franchises and newly added

» Press Room: All Press includes
direct link to your website and
contact information. Franchise
Development PR is only
posted for franchising.
com advertisers FRANCHISING EXPRESS

WEEKLY FEATURED FRANCHISES SEP 07,2022

« Special Bonus: Franchise
brands will rotate in our
weekly Featured Franchise
email to our 40,000 opt-in
opportunity seeker subscribers

Enjoy this week's curated list of franchise opportunities available on Franchising.com

$999 per month Minutouran Fa——
p Press. wmu s P gy
- Minuteman Press is the world's largest & number 1 rated  Starting your own Snapology education franchise is
rates available P i, O ik, sl ittt bt YT sioc it s
features multiple revenue streams, a high repeat business  success. Find out more today on how you can bring a
factor, normal hours of operation, a royalty cap and much  Snapology franchise to your areal

Multi-Unit Spotlight
$1,299/month

Franchise Spotlight
$1,399/month

Includes: Recruitment Includes: Recruitment

Package plus Banner
on Home page of
Franchising.com

Package plus Banner
on Multi-Unit Channel
of Franchising.com

FRANCHISE
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Franchising.com - BrandBOOST for Franchisee Recruitment

Franchising.com’s Signature
Sponsored Content Program

Align your brand’s messaging on
Franchising.com with the strength,
integrity and relevance of Franchise
Update Media's editorial content.

When your brand stories are
combined with our quality content,

= Franchising.COM  ARTCLES  NEws | FANCHES | MULTIUNT | INTERNATIONAL | MAGAZIES

East Coast Wings + Grill Scores High in Franchisee Satisfaction

By: Kerry Pipes | 4,056 Reads 1 Shares

CONFERENCES | NEWSLETTERS

opportunities.

Franchise Opportunity

Business Overview

®

Start your own one of the fastest-growing chicken hot
wing franchises. East Coast Wings & Grillis an award-
winning wing restaurant franchise offering profitable

EAST COAST
WINGS+GRILL

. . Articles.
and delivered to our highly engaged
online audience, you get results celer
, .
<

East Coast Wings + Grill is the full-service family-dining franchise that not only features amazing Buffalo wings and freshly commEet
crafted burgers, but also has dedicated and passionate franchisees who regularly give the brand high marks in franchisee
satisfaction.
“Our franchisees are the lifeblood of East Coast Wings + Grill,” said Sam Ballas, founder & CEO of East Coast Wings + Grill
“Without our franchisees embracing the concept and performing at high levels, the brand would not exist like it does. FRANCHISE TOPICS

today.” The brand's high franchisee satisfaction didn't happen by accident.
Multi-Unit Franchising

East Coast Wings + Grill has long been committed to its franchisees' success and profitability. The proofis in the pudding

First, the brand is laser-focused on unit level economics. If the franchisees are not successful, the brand is not successful.

Ballas and his team are constantly measuring and evaluating AUV, revenue, labor costs, and net operating income (NO)

numbers in an effort to help franchise operators better understand the money flow and how to maximize revenue on their

way to higher profits.

Audience

3.5 Million

Get Started in Franchising
Growth
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The brand's strong unit economics means it
in condition. Many

its competition Tumsoutthebrand  Open New Units

recorded some of their highest revenue numbers during the
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Franchisees also give high satisfaction marks because of the brand's strong culture. The experienced leadership team at
East Coast Wings + Grill combines for 75-plus years of experience in franchising and a whopping 150-plus years in the Legal
restaurant space. Its a tremendous resource for franchisees who have access to everything from site selection and real

and over 47,000 weekly newsletter
subscribers

estate assistance to training and business analysis. A loyal customer base routinely awards East Coast Wings + Grill “Best Awards
Wings Restaurant” in markets all over the country. The brand and its franchisees are also active in and give back to their Rankings
communities. Add al that up and you have a healthy and thriving culture from stem to stern.

Trends

Al of this must be working to create happy and satisfied franchisees because Franchise Business Review has recognized
East Coast Wings + Grill with a Top Franchise Satisfaction Award for 11 consecutive years. And thats notall, FBR hasalso  Featured Franchise Stories

recognized the brand with its Top Recession-proof Franchise Satisfaction Award, and its Top Franchise Culture Award.
“At East Coast Wings + Grill, we are committed to the success of our franchisees,” said Ballas. “Their profitability

strengthens our whole system and is a win-win for all of us.”

East Coast Wings + Grillis now looking for franchise operators who are passionate about food, hospitality, customer
service, and lvement. The pr pt stands above the crowd with ts strong unit economics.
and remarkable franchisee satisfaction.

Engagement
Average BRANDBOOST
articles are read more than

2,700x

For more information about East Coast Wings + Grill and its franchise opportunities, visit
\ or call

SPONSORED BY:
East Coast Wings + Grill
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Direct Response
Direct Link and access to

247

management console to
track all campaign activity

Article Details

« Our experienced editorial team conducts an interview with
a representative or franchisee of your choosing.

« Once completed, your articles are scheduled for launch
on Franchising.com and in our newsletters.

» We will distribute your article within our content so it takes center stage!

» Only available with Franchising.com campaign.

$1,200 per article
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Custom Email Campaigns

Drive results with a custom email
campaign to your target audience. We
offer the most comprehensive and up to
date lists to reach franchise prospects,
multi-unit franchisees, and franchisors.

Custom Email Campaigns for Franchise Brands and Suppliers
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Leading Franchise brands choose BoeFly to vet,
qualify and fund their franchisees.
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ASSET CREDIT &
VERIFICATION BACKGROUND CHECKS  FINANCING SUPPORT

A Concept on the Rise

Capitalize on the opportunity to franchise with one of the nation's

fastest growing coffee shops. [ amvore.

Join BoeFly as we host an informative webinar with a panel
of experts discussing t ant topic.

Are you ready for
Private Equity?
Dise

t people in the franchise
o know.

Thursday Feb. 3rd
2pm EST

REGISTER TODAY.

u
(Al Stores) BoeFly was voted a back-to-

3
back Top Franchise Supplier
by Entrepreneur Suetay SUPPLIER

| BECOME A FRANCHISEE

Unparalled Support

Ziggi's franchise program is focused on the success of its franchisees,
Support includes:

Franchise Prospects

38,000+

Multi-Unit Franchisees

11,800+

Recipients Recipients
3,800+ 4,100+
Opens Opens
(®*4,500 / email) (*4,000 / email)

Only available with

Franchising.com campaign
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Franchisors

7,600+

Recipients

2,500+

Opens
(*3,000 / email)



Newsletters

Franchise Update Newsletters are an efficient and effective way to deliver your message to your target audience. Our opt-
in subscriber communities include experienced Multi-Unit Franchisees, Opportunity Seekers, and Franchisor Executives.
Franchise Update Newsletters feature stories and news produced by the editors of Franchise Update and Multi-Unit Franchisee
Magazines, so your advertising is part of compelling content that delivers high engagement and results for your business.

Multi-Unit Franchisee Report
(Weekly, Wednesdays)

The most comprehensive resource
for Multi-Unit Franchisees,
featuring weekly curated ideas,
strategies, and solutions for today’s
high achieving operators.

15,900+ opt-in subscribers

Newsletter Sponsor: 3 / $4,500
Sponsored Post/Article: 3 / $3,600

Franchise Real Estate Report
(Monthly, 3rd Thursday)

Reporting on the changing
landscape of commercial real estate
through the lens of franchising,
including leasing trends, regional
opportunities, financing strategies,
and development partners.

19,000+ opt-in subscribers

Newsletter Sponsor: 3 / $4,500
Sponsored Post/Article: 3 / $3,600

Franchise Update
International Report

(Monthly, 4th Tuesday)

Bringing together compelling
franchising news and trends from
across the world, including profiles,
events, and brand expansions

9,700+ opt-in subscribers

Newsletter Sponsor: 3 / $3,600
Sponsored Post/Article: 3 / $2,700

FRANCHISE

Multi-Unit Franchisee
Report - Service Brands

(2nd and 4th Thursday)

An additional perspective for savvy
multi-unit franchisees looking to
explore the benefits of owning and
operating service brands as a means
of expanding their portfolios.

15,900+ opt-in subscribers

Newsletter Sponsor: 3 / $4,500
Sponsored Post/Article: 3 / $3,600

Franchise Employer Report
(Monthly, 1st Thursday)

Strategies and trends related to
franchisee and franchisor employer
opportunities, including best
practices for recruiting and retention,
legal and regulatory updates, leading
successful teams and more.

19,000+ opt-in subscribers

Newsletter Sponsor: 3 / $4,500

Sponsored Post/Article: 3 / $3,600

Franchisor Targeted Newsletters

Franchise Marketing
Leadership Report

(Monthly, 2nd Tuesday)

A unique and beneficial resource
for marketing executives that
provides key trends, insights, and
strategies for growing franchisors.

9,300+ opt-in subscribers

Newsletter Sponsor: 3 / $3,600

Sponsored Post/Article: 3 / $2,700
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Franchising.com Express
(Monthly, Mondays)

Our most comprehensive
newsletter for franchise prospects
and franchisees. This newsletter
contains the top news, articles,
and opportunities for the week. It's
a must-read for franchisees and
franchise opportunity seekers.

37,000+ opt-in subscribers
Newsletter Sponsor: 3 / $4,500
Sponsored Post/Article: 3 / $3,600

Franchise Customer
Experience Report

(Monthly, 3rd Tuesday)

Reporting on the trends, data
and ideas for understanding

and improving the experience

of franchising’s unique
customers, including consumers,
franchisees and employees.

19,000+ opt-in subscribers

Newsletter Sponsor: 3 / $4,500
Sponsored Post/Article: 3 / $3,600

Franchise Development
Leadership Report

(Monthly, 1st Tuesday)

Built for leaders of franchise
development, including winning
strategies for growth in leadership,
sales, and marketing intelligence.

9,600+ opt-in subscribers

Newsletter Sponsor: 3 / $3,600

Sponsored Post/Article: 3 / $2,700




Newsletter Advertising Opportunities

Newsletter
Sponsorships include:

« 728 x 90px Leaderboard Banner

+ 600 x 314px Image for
headline banner

- Headline: 75 Characters max
(Including spaces)

* Description: 200 Characters
max (Including spaces)

* Link to a desired location
+ 600 x 160px Logo

Newsletter Sponsored
Posts include:
* Your 250 - 500 word article.

Article is featured in newsletter
and on franchising.com

- Article Headline, up to 10 words
« Up to 5 Outbound Links.

*1to 2 corresponding images
Note: Sponsored post articles
are submitted for editorial
review prior to posting.

FRANCHISE

Newsletter Sponsorship

Newsletter Sponsorship

NEW! SPONSORED BY: ANGRY CRAB SHACK

Savvy real estate strategy lowers startup
costs for Franchise Owners
ilable for growth,
2 $538K median initial investment through efficient 2nd generation
buildouts, a healthy $4.13M AUV and avg. $431K EBITDA
Read More >

Sponsored Posts

sponsoReD
Shipley Do-Nuts is Expanding Across the
Southern States, with Some of the Best
Franchise Opportunities in the QSR Industry
‘The Shipley Do-Nuts menu of warm and delicious treats has
been putting smiles on faces for over 85 years, and in that
time, they've become one of... Read More >

BrandBoost Articles

FEATURED SPONSORED CONTENT

anr]

RockBox Fit inues to More  Beyond Juicery + Eatery Juices
Expand as a Top Emerging Sweet Success in Franchising  Up Franchise Growth With Menu
Franchise Edible® Innovation, And Industry
RockBox Fitness Recognition

Beyond Juicery + Eatery.
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E| With our 2nd-
generation Learn More
: conversions

WEEKLY REPORT MAY 04, 2022

MULTI-UNIT FRANCHISEE

The Falcons Group Signs Area Development Deal
With Twin Peaks

Multi-brand operator The Falcons Group adding 3 Twin Peaks locations to its growing portfolio

SPONSORED EY: ANGRY CRAB SHACK

Savvy real estate strategy lowers startup
costs for Franchise Owners

‘growth, Angr
38K

buildouts, a healthy $4.13M AUV and avg. $431K EBITDA

Read More >

7 Retail Customer Service Experience Mistakes
and What They Cost You

If your frontline employees are making any of these 7
customer service experience mistakes, t's costing your
business money every day Read More >

SPONSORED.

Shipley Do-Nuts is Expanding Across the
Southern States, with Some of the Best
Franchise Opportunities in the QSR Industry

‘The Shipley Do-Nuts menu of warm and delicious treats has
been putting smiles on faces for over 85 years, and in that
time, they've become one of... Read More >

Inflation Causing Major Problems For Small
Businesses
Survey highlights how small business owners are adjusting

business practices to compensate for inflation pressure.
Read More >

Making The Most Of Local Marketing
Opportunities And Tactics

Successful local marketing requires understanding the

localization of ads, and brand consistency. Read More >

FEATURED SPONSORED CONTENT
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RockBox Fitness Continuesto ~ Edible Brands Primed for More  Beyond Juicery + Eatery Juices

Expand as a Top Emerging Sweet Success in Franchising  Up Franchise Growth With Menu
Franchise Edible® Innovation, And Industry
RockBox Fitness Recognition

Beyond Juicery + Eatery



Sponsored Post and Franchising.com Resources for Suppliers

Maximize your awareness with

Franchisors and Franchisees with our

Sponsored Content and

Franchising.com Resources package.

Sponsored Post / Article

Sponsored content package for suppliers includes:

4 Sponsored Content articles
posted on Franchising.com
and rotates under additional

stories in the Newsletters

e s

LEADERSHIP REPORT JUN 28,2022

MARKETING

CFXO: The New C-Suite Position Franchisors Don't
Know They Need

Your franchisees are your most important customers. Is it time for a Chief Franchisee Experience
Officer?

UMI MARKETING SOLUTIONS

UMI Marketing Solutions. The Brand Growth

Experts. Grow Faster, Make More Money!
d The

P
‘combination of our expert support team and our innovative
technology platform, built to drive your brand growth, is unbeatable!
Getintouch if your brand could use our team of superheroes!

Marketing Trends: Martech Stacks,
Gamification, Apps vs. Websites, Breaking
Down Silos

5 articles on marketing trends summed up for the busy
marketing executive

SPONSORED

Improve Customer Retention with Digital
Signage

Focusing on customer retention is important because an
increase of even 5% can lead to up to a 25% increase in
profits.

» Annual (12x) Franchising.com
Resource Directory Listing Page
- Company overview and
description of services
- Press Releases
- Direct link to your website
and social media

6,000 Annually

FRANCHISE
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Contact Your Account Representative

Your account representative will help
you determine the right advertising
package to grow your brand.

Contact
sales@franchiseupdatemedia.com
800-289-4232 ext. 202

P.O. Box 20547

San Jose, CA 95160

Barbara Yelmene

EVP, Business Development
Direct: 262-754-4625

Office: 800-289-4232 x111
Barbaray@franchiseupdate.com

Jeff Katis

Director, Business Development
Direct: 678-620-3147

Office: 800-289-4232 x215
Jeffk@franchiseupdate.com

Judy Reichman

Director, Business Development
Direct: 760-984-9503

Office: 800-289-4232 x212
Judyr@franchiseupdate.com

Krystal Acre

Director, Business Development
Direct: 702-493-1181

Office: 800-289-4232 x226
Krystala@franchiseupdate.com

FRANCHISE

FRANCHISE

UPDATE
MEDIA

GROW WITH US
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